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This presentation is only a summary of some of Adapt IT's products, features and their latest developments. Adapt IT

only intends for the information to give you an overview, and not a complete and comprehensive statement that
necessarily suits your purposes.

Adapt IT reserves the right to change any information contained in this presentation and is not responsible for any loss

that results from inaccuracies in the information. You may not distribute or reproduce the information without Adapt
IT's written permission.

All presentations are commercial-in-confidence.
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Where are your learners looking?




Ratio of applicants who use five or

more social media platforms in their
RTO research.

65%

Percentage of online applicants who
click on sponsored links when
searching for information.

55%

Percentage of students more likely to
consider institutions that use email,
text, and social media to communicate
compared to traditional comms.

67%

Percentage of applicants who use
search engines as their first source of
information.

Reference: https://rdwgroup.com/blog/higher-education-statistics/
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https://rdwgroup.com/blog/higher-education-statistics/
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What do we a_
want from ROADSHOW
Marketing?

GOALS

Increasing Brand Awareness

Generate high-quality leads W

Acquire new customers

INnCrease revenue \ 4

ROI




REVIEW STRATEGY

Marketing
Planning Cycle

IMPLEMENTATION 't) 3
\}) . y )
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Important Marketing Assets for RTOs

Brand Equity

The value premium that a

company generates from a RTO

with a recognisable name when

compared to an equivalent.

Competitive
Advantage

The advantage an RTO has at
any given moment that can't be
recreated, done similar or

better in the short-term.
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oL

Brand Equity

Keller's Brand
—quity Model in
—ducation

i)

Brand Inputs Outputs
awareness (physical) (reputation)




Enquiry Nurture

Ca.pture c'ontact Interactions with
details and interests Re\/ievv

¢ d1 enquiry to covert to
of interested learner . I
obtain Application/  The Provider processes

% Enrolment the Application and

/ g eventually determines
| ~ whether to Accept
A or Reject Enrolment
: \\ (o) (o) An Enrolment
o ) - is an Accepted
_____ — App“CatIOﬂ \\ Application

An Application is
submitted per
Learner per Course

Discovery
of Provider via different
marketing platform, including
provider’'s public website
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Have
drop-off for
valid
reasons

YOUR WEBSITE

23
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Brand equity is a result of trust
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he right data at the right time, when you need |
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ADMISSION AS AN AFFILIATE STUDENT

PLUAAM UBE SLAZY AR BLOCK CAPTYLE AMD TC4 BIMR) 43 PRI MARNT

cityvarsit

03l 0f madia & crmatue arts

b A e Cert lll - Medicine Design - Semester 2 2021 (Full Time)
T e e R e et B T Rt B e .. 1 0 oFTCE ee
tove e o
e N I L § NAREty O bh Gaenparl P maan iy of A pnand Sey ey Lol APPLICANT DETAILS AEMPLOYMENTE UPLOAD DOCUMENTS PAYMENT
' .
[ Ve vee  Tanee o <
0. Commy o bra Personal Information
I
P
b e At TR PR e S e ey Title
. e Selec
[ Lt Select o
]
| J First Name
R (R S R A
n ‘ 1 |-
. - iy
>l — L )
Uars won shuwmn s ot boom ™~
PRAGCALNAE GF ATUY P8 W com YOu Was T arrvy
A5 Ll of My RS LN S MM LR e
e et e T L
v -~ PVAD A Nssant sppindion e
17 Gammgury of oWhias sty W 3
—_—
Foate [ R .
el e 130 Bevwd (utedl doparmment nsws s b VLS Dy Sbwoms’ Conivd Gander
Female Crher
8 ARaamarivn WA ST aan e W e Al T P S At et b Ahren hres b e sas et
- T Citizenship status
Select v

1E Onnarinn ot Aty oy

L Lrvem swe (wowwe vty );..-— R i

15 Prsponnd Baarvng Jam T

Mo -

Contact Details

TR UCL CFFCE AR ONLY. TO BX COVPLETED BT THE DEPARTRINTAL APFRIATS ToTon

- 1 MM — -

r».t J - | . S
v peam P (o Bt cam

LY

Email

Phone Number




The

Value
S your
compe
premi

Do you want to
be a price setter,
not a price taker?
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Reducing the friction...

Purchase friction occurs when learners

get stuck between the awareness stage amazon
and the purchase stage. ~~—"

© Cluttered or crowded layouts

Add to Basket ]

or 1-Click Checkout

@ Poor site structure & navigation FA 5uynowwith 1-Clicke

© Too much copy Q

©® Poor form design
@ Asking too much too soon
© Weak feedback mechanisms




What you need to eliminate friction

3

Scalability Automation

(o

Configuration Styling Billing & Payments




DX in Marketing in 3 Simple Steps

@ Design Forms

@ Publish Courses

@ Manage Submissions




DX in Marketing in 3 Simple Steps

Step 1: Design Forms

0 Configure Custom Fields
& Configure Custom Logic

& Configure Custom Styles
Q Configure Custom Labels

Q Configure Custom Pages & Panels

Terms & Conditions




Design Application Process

o Define the application process
and streamline collection of
data

Domestic Application Form (AVETMISS) et Fom optiens

FFFFFFFFFF

i o Customise form layout and
' control flow

o Define custom fields and logic

eeeeeee

...... V » Design specific forms and

flows for different customer
segments d
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Integrated Payment Gateway

® M d ke Se€am | ess transa Ct' ons Advanced Diploma of Accounting

Your application is not finalised. Please make payment to finalise the submission.

e Low merchant fees payment Amoun: $ 300.00
e Scheduled direct deposits P —————
o Clear and concise reports for e .

financial reconciliation

&Y. wisenet a_ 3
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Resuming Saved Applications

e Resume saved applications at
will

e Easy to re-access without
signing up for an account

Save & Resume Later

First Name *

Last Name *

Protect data privacy

e Not accessible until identity is
verified

o 2 step verification

il
e Data deletion 2 3
()

ROADSHOW

By choosing to save your application you acknowledge that the data will be securely stored for
30 days allowing you to resume your application.

@ You will receive an email with an application link allowing you to resume the application .




Conditional Logic

Domestic Application Form # it form options

’ ¢ e and Show fields based on
conditional logic.

Last Name *
+ Field Name

Learner Prior Education Achieved

First Name * Display Label Exa m p | e:
Have you previously completed a qualification? H ave yo u p revi O u S |y CO m p I ete d a
Email * v . Enable Conditional Logic o o .
- qualification?

For the field to show an entire block of conditions need to be met © Add Block

» Unique Student |dentit

Block1 @
1 Prior Education Flag v Equals v 2
Still at School Flag *
Add New Condition D N O

OYes (O No

Prior Education Flag *

If yes, then what are the
% Have you previously completed a qualification? * q ua | |flcat|0nS? .q
4
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DX in Marketing in 3 Simple Steps

. oo
Step 2: Publish Courses —_—
0 Configure Branding & Styles o

& Configure Application Options

& Publish to one or more Websites

Q Generate QR Codes

Q Generate Application Links




Effective Site Branding

o Drive traffic to website
using effective site
b ra n d i n g s i | Sales Si(e:. | ‘Ac-ade;n.y Wls’e’net v | ©AddNew Site

| Branding
\’.f:s\\

AHC20416 CHC43015 2022 DIPLOMA B Site Name: | Academy Wisenet

o Use distinguishable

colors, logos and ool
H COURSE INFO COURSE INFO co Top Banner Font Colour: .
terminology | courseeo | [ courseeo | =

Button Colour: ()
B
e LA
o Create multiple sites for S

Button Font Colour:
CHC50113 BSB50618 HLTAIDO11
Diploma of Early Childhood Education Diploma of Human Resources PROVIDE FIRS1 Favicon: . &

p ro d uct d |ffe re nt| at| on S G Msagament O i

. Contact Us Banner: | ! *
O r p a rt n e rS h I p S ‘ Supported file extension: jog Néaiu"‘ag:s“\'w‘.‘":o‘ss’“

Site URL: https://study.wisenet.co/wisenet (' @

Site Status: | & Live e

Highlight Colour: .

Supported file extension: .png

& wisenet
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Agile Site Deployment

e Internally control
changing factors -
locations, vacancies
and intakes

Q Search for Courses All Industries v
- \‘&.‘,
ES

Certificate IV in Ageing Support

COURSE INFO COURSE INFO COURSE INFO

HLTAIDON 2022 DIPLOMA BUSINESS CHC43015
PROVIDE FIRST AID

Diploma of Business

o Make changes quickly
and easily to keep
information ‘
up-to-date

Diploma of Early Childhood Bachelor of Music (Perform
Education and Care

COURSE INFO COURSE INFO

e Remove IT barrier

& wisenet
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Enhance Customer Experience

Courses & Units

Application Links - Apply Now Link

* Mobile-responsive Course Offer

Course: VELG - VELG Confere

platform which is also e M
readily available on ;) wisenet:
desktop Publish

Publis Q search for Courses All Industries v

Publish ] }
- wen mms
. mme
. sum b1
* QR code generation e =a M aa
ublis| ’
= |
. . VELG 2022 - SIT30821 VELG 2022 - BSB40520 VELG 2022 - AVI50222
fu n Ct I O n a | It Certificate Ill in Commercial Cookery Certificate IV in Leadership and Diploma of Aviation (Commercial Pilot
Management Licence - Aeroplane)

Allow Appli| COURSE INFO COURSE INFO COURSE INFO

Wisenet Training
https://study.wisenet.co/conference/intake/aa4a5be7-ce95-4820-9878-3efd27bc053d &

* Clean, modern catalogue o T :
for managing diSCOVe ry VELG2022—050121 ] VEL;E \ i (A::i “ ‘!‘ VELG2022—FIRSTAID

Diploma of Early Childhood Education National VET Conference Provide First Aid
and Care

COURSE INFO COURSE INFO COURSE INFO lq

& wisenet
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DX in Marketing in 3 Simple Steps

Step 3: Manage Submissions

O
=

July 11, 2021 4

Q Configure Message Templates

@ Design Documents & Contracts

& Configure Workflow Automation Q

Q Accept / Reject Applications

Course Enrolment

& Vonitor Metrics —




Centralised Data Repository

Source of truth for collected data
Sales and marketing, student applications,

Choose your reason for Contacting Us

enrolments, alumni, financial and learning data

First Name *

Last Name *

Mobile Number

Email

Where did you hear about us?

Submit

Reporting to identify and drive future strategies
Enhance communication between departments

Get in Touch!

QI .
,b“;WIsenet Courses & Units Offers | Timetables Learners ales Organisations Staff | Tasks Lists Reports Settings

Sales v Opportunities © Add Opportunity
Sales Dashboard
All 4+ Add Filter
Sales Contact:
I Opportuniti =M
Promotions
o New Opportunity (1) Pending (0) Application Pending (2) Application Receive d (1) Deposit Paid (2)
$6,000 S0 $1,000 $4,500 $1,200
Applications
$6,000 Fity

$0 First Aid

Contact: UIO OIU

Closed Date: 02/06/2021
Owner: --

& wisenet
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Google Analytics 4

Available

n ow' O Anusers Add comparison + Last28 days Sep 23 - Oct 20, 2022 ¥
ot o - @ <
@ Advertising — .
B configire Users New users Average engagement time @ Total revenue @ USERS IN LAS I m po rta nt m et rl cs
74K 64K 2m45s $309K 144 Active users (organic vs
L. T USERS PER M| retu m | ng)
o [l Pageviews (all devices)
8 L Session start (session start ID)
= Conversions (customer
Canada .
0 journey)
6 : ’ Bounce rate (non-engagement)
* B ) 7 Insights 0 New users by First user default channel grouping v EI
4 INSIGHT [New]

& wisenet
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Enrolment Process

Not
Completed

Follow
up/Reminder
APPLICATION can be Calls, SMS,
sent via Online Email

Enrolment OR
Custom Integration
API OR New Online
Application Product

OR manually entered Learner
in LRM Application

Application appear in:
Sales section
Course Offer

Learner Record

Course Discovery on
Provider’'s public

website |_

Learner Acquisition

2 REVIEW
@ n y by the Provider
processing the
Application and
determines whether to

Accept or Reject

Missing documents/Info
on application form

Follow up Calls,
SMS, Email

No response from Learner All
after multiple reminders
Application Status =
Rejected

Opportunity = Closed Lost

& wisenet

ENROLMENT
Application Status = Accepted
Automate processes for Logbook;
Use Reports and Dashboards

Fee Paid Opportunity = Closed Won

Learner is now an
Enrolment

Learner is not interested
Collect Feedback
Application Status = Rejected
Opportunity = Closed Lost
Learner is not

interested

An Offer is
made to
learner

paperwork
are in order

PROGRESSION
COMPLETION

RECONNECT

4
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Using Automation to Engage

e Create immediate and scheduled mailer series

y

Precise communications via SMS

Automate documents, communications and
enrolments

Task follow-ups and interviews internally

NOTHING BEATS PERSONALISED INTERACTION

23

ROADSHOW




"Auto”

Application Options

Application Type:

MK Academy General form
Access Dates: @ Always O Specific Period

Access Code: @ No Code O Code

Application Form*:

MK Academy Application Form

Auto:
(J Accept Application [J Add Checklists

Add Unit Enrolments

Application Payment Type*:

Full Payment on Application

Fee Type*:

Application Fee (GST Free 0%)

Invoice Line Item Description™:

Application Fee for Course

Application Payment Amount*: $ 300

& wisenet

Add Elearning Enrolments

Application Type:
Special Offer

Options with Sales+

Access Dates: @ Always O Specific Period

Access Code: O No Code @ Code  XMAS50

Application Form*:

Workplace Application Form

Auto:

Accept Application Add Checklists Add Elearning Enrolments

Add Unit Enrolments

Application Payment Type*:

Deposit Payment on Application

Fee Type*:

Application Fee (GST Free 0%)

Invoice Line Item Description*:

Application Fee

Application Payment Amount*: $ 150

ROADSHOW

Sales+

(®)]
=
]
S
c
o

Automat




Auto enable elearning access

Q . '
9“; wisenet Courses & Units Timetables Learners Sales Organisations Staff | Tasks Lists Reports Settings

Dashboard

Offers v Elearning Courses for Course Offer: 22CHC33015 - Certificate lll in Individual Support 2022

Search

on

.

Elearning Courses | Elearning Enrolments
Selected Course Offer v

Integrat

Dashboard L Q © Add Elearning Course

Detail

ing

Sales CHC33015: Certificate Il in Individual Support 2 - 22CHC33015 Canvas

Online Enrolment Type: Course Offer
Default Enrolment Method: All VET Courses

Enrolments: 3 [# Edit
Default Group: © Add Enrolments

Elearn

Unit Offers

Enrolments Course in Advanced First Aid - First Aid (123) Canvas
Type: Course Offer
Default Enrolment Method: WHS Courses

Enrolments: O [# Edit

Elearning © Add Enrolments

Default Group:
Marketing

o)
=
0
S
c
o

.

Learncycles
Logbook

Checklists

Automat

Enrolment Checklist
Templates

Rates

Reports

& wisenet
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Automated Email/SMS Confirmation

Sy - _ 99 characters and 1 SMS per recipient @
v.‘,' wisenet Courses & Units Offers Timetables Learners Sales Organisations Staff Tasks Lists Reports Settings

Dashboard < Back to Learncycles

General

. . WisenetDemo
Learncycle - Confirmation

Account Details

redinck Confirmation Hi
App Settings v Add Activity. OF Edit B Delet {{Learner.FirstName}},
€ Application Status is Accepted © ctivity 2 IS fiities
Learner App
® 1 days after Course Enrolment / Application Creation Date B Course Enrolment & All Course Offers [ 3 Activities Thank y ou fOl'
LRM attending! We hope

you enjoyed your time
with us.

Online Enrolment o X .
&% Send Email via template: Confirmation of Enrolment

Sales+
S Wisenet
[J  Send SMS: Confirmation of Enrolment at ABC College
Configuration v
Checklot £, Update Learner: Learner Sync to Xero to true
Contracts Success! You've just applied for

Dropdown Lists . e - "
© Add Activity Certificate IV in Ageing Support

Email Templates
A confirmation email will be sent to your email address with a summary
Form Management of your application

Locations

Venues / Classrooms

Integration v
“Education is the passport to the future, for tomorrow belongs to those who
Connected Apps prepare for it today.”
A - Malcolm X

& wisenet
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Connected Apps

Q :
e“: wisenet Courses & Units Offers Timetables Learners Sales Organisations Staff = Tasks Lists Reports Settings
Dashboard

General + Connected AppS

Account Details

Logbook
App Settings v X@f@ U S I gajcqj:ﬁt
Ls Identifier
earner App
-
LRM

Online Enrolment

Sales+

usl

Trainer App Xero Survey Monkey

SMS
; 2 MANAGE 2 MANAGE 2 MANAGE
Configuration ¥

== PALS
™m o <3
- PN 4

Moodle Sales Tools Canvas Billing & Payments

Contracts

-
[
(V]
£
v
O
©
c
(1]

b3
c

.2

-
]

L

—
(e
(e}

<

Dropdown Lists
Email Templates
Form Management

Locations

Venues / Classrooms
Integration v

I Connected Apps
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ROADSHOW




Activity

>
e
2
s
<
Q
)
<
(9]
<
.
2




UP-TO-DATE WEBSITE

ESSENTIAL DIGITAL
ASSETS FOR SUCCESSFUL EDUCATION-SPECIFIC
DX IN MARKETING CRM

CAMPAIGN MANAGER

&.wisenet £ 3




TAKEAWAY

“You got the enrolments,

Don‘t work in silos,

consider the entire learner
experience from discovery
to graduation.”

S“; wisenet-



& . wisenet-

0
L

ROADSHOW

THANK YOU




